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kick start to get back to eco-
nomic stability and progress 

into the future. 

 

Certainly many of the redun-
dancies that have been blamed 
on S-11 would have occurred 

anyway and people have been 
doing the good old Jo Moore 
trick of burying bad news or 

blaming it on someone else . 

 

What a year!   

What do you want cover for? 

I guess that it is a sign of my old 
age that this year seems to have 

flown past. 

 

For most people the most 
memorable happening was on 
11th September when the twin 

towers of the World Trade 
Centre were destoyed. I am 
not going to add much to the 
column inches that have been 

used to discuss this matter, 
other than to express my sor-

row that it happened at all. 

 

The ongoing effect of this has 
been far reaching both political-

ly and economically.  

 

Politically, there has been a 
major alliance formed by Amer-

ica and NATO countries with 
many countries in the Middle-
East in the “War Against Ter-
rorism”. Whilst this is to be 

applauded in the effort to eradi-
cate evil throughout the world. 
I believe that any sane person 

would want that. However, the 

interpretation of what consti-
tutes evil is different depending 
upon one’s viewpoint. “One 
man’s terrorist is another man’s 

freedom fighter!”  

 

Also, I do not feel that we 

should be so quick to judge 
how other regimes run their 
countries. How come if we are 
so good at running our country, 

and telling other people how to 
run theirs, that we have never 
satisfactorily sorted out the 

situation in Northern Ireland?   

 

Economically, this year has been 
a roller coaster ride for the 

markets. The old saying that the 
value of shares can fall as well 
as plummet has certainly been 

the story so far this year. 

 

The markets in America and 
Europe and the UK have all 

been heading towards reces-
sion. September 11th merely 
sped up the process and per-

haps provided the excuse for a 

Better still she should start a 
little savings plan (ISA) to build 
up a fund and pray that she 
does not die until the fund is big 

enough to cover the funeral! 

 

On further questioning, she is 

going to work as a nurse and 
would get death in service ben-
efit if she were to die. So why 
were Direct Line willing to sell 

her £30,000 of life cover?    

I received a strange telephone 

call the other day. 

 

A young lady came on the tele-

phone to ask that I provide her 
with some life cover. Her 
mother has told her that she 

ought to be thinking of the 
future and needed to get life 
cover. The young lady was 18 
years old and just starting her 

first job. 

She has no loans, no mortgage 
and no dependants. The only 
reason that she could want life 
cover would be to provide for 

her funeral! So the cover would 
not be for her, but for someone 

else.  

 

She could possibly look at criti-
cal illness cover as this pays up 

while she could still benefit.  

What do I do? 

• Mortgages 

• Commercial Loans 

• Personal pensions 

• Company pensions 

• Life assurance 

• Critical illness cover 

• Income protection 

• Company protection 

• Investments 

• Savings Plan 

• Offshore investment 

• Individual Savings Ac-

counts 

• Long Term Care 

• Funeral Plans 
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Inside Story Headline 

This story can fit 150-200 

words. 

One benefit of using your news-
letter as a promotional tool is 

that you can reuse content 
from other marketing materials, 
such as press releases, market 

studies, and reports. 

While your main goal of distrib-
uting a newsletter might be to 
sell your product or service, 

the key to a successful newslet-
ter is making it useful to your 

readers. 

A great way to add useful con-
tent to your newsletter is to 
develop and write your own 
articles, or include a calendar of 

upcoming events or a special 

offer that promotes a new 

product. 

You can also research articles 
or find “filler” articles by ac-

cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 

articles short. 

Much of the content you put in 
your newsletter can also be 
used for your Web site. Mi-

crosoft Publisher offers a simple 
way to convert your newsletter 
to a Web publication. So, when 

you’re finished writing your 
newsletter, convert it to a Web 

site and post it. 

This story can fit 100-150 

words. 

The subject matter that appears 
in newsletters is virtually end-

less. You can include stories 
that focus on current technolo-

gies or innovations in your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-

provements to the business. 
Sales figures or earnings will 
show how your business is 

growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edito-
rial. You can also profile new 
employees or top customers or 

vendors. 

Inside Story Headline 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 

content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the message 

you’re trying to convey. Avoid 
selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 
from which you can choose and 

import into your newsletter. 
There are also several tools 
you can use to draw shapes and 

symbols. 

Once you have chosen an im-
age, place it close to the article. 
Be sure to place the caption of 

the image near the image. 

Caption describing picture or 
graphic. 

Caption describing picture or 
graphic. 

Page 2 The Catt’s Eye View 

“To catch the 
reader's attention, 

place an interesting 

sentence or quote 
from the story here.” 
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Inside Story Headline 

Inside Story Headline 

This story can fit 150-200 

words. 

One benefit of using your news-
letter as a promotional tool is 

that you can reuse content 
from other marketing materials, 
such as press releases, market 

studies, and reports. 

While your main goal of distrib-
uting a newsletter might be to 
sell your product or service, 

the key to a successful newslet-
ter is making it useful to your 

readers. 

A great way to add useful con-
tent to your newsletter is to 
develop and write your own 
articles, or include a calendar of 

upcoming events or a special 

offer that promotes a new 

product. 

You can also research articles 
or find “filler” articles by ac-

cessing the World Wide Web. 
You can write about a variety 
of topics but try to keep your 

articles short. 

Much of the content you put in 
your newsletter can also be 
used for your Web site. Mi-

crosoft Publisher offers a simple 
way to convert your newsletter 
to a Web publication. So, when 

you’re finished writing your 
newsletter, convert it to a Web 

site and post it. 

This story can fit 100-150 

words. 

The subject matter that appears 
in newsletters is virtually end-

less. You can include stories 
that focus on current technolo-

gies or innovations in your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 

customers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-

provements to the business. 
Sales figures or earnings will 
show how your business is 

growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 

column, a book review, a letter 
from the president, or an edito-
rial. You can also profile new 
employees or top customers or 

vendors. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 
an important part of adding 

content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the message 

you’re trying to convey. Avoid 
selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

thousands of clip art images 
from which you can choose and 

import into your newsletter. 
There are also several tools 
you can use to draw shapes and 

symbols. 

Once you have chosen an im-
age, place it close to the article. 
Be sure to place the caption of 

the image near the image. 
Caption describing picture or 
graphic. 

Caption describing picture or 
graphic. 
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“To catch the 
reader's attention, 

place an interesting 

sentence or quote 
from the story here.” 
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Back Page Story Headline 
This story can fit 175-225 

words. 

If your newsletter is folded and 
mailed, this story will appear on 

the back. So, it’s a good idea to 

make it easy to read at a glance. 

A question and answer session 

is a good way to quickly capture 
the attention of readers. You 
can either compile questions 
that you’ve received since the 

last edition or you can summa-
rize some generic questions 
that are frequently asked about 

your organization. 

A listing of names and titles of 
managers in your organization 
is a good way to give your 

newsletter a personal touch. If 
your organization is small, you 
may want to list the names of 

all employees. 

If you have any prices of stand-
ard products or services, you 

can include a listing of those 
here. You may want to refer 
your readers to any other 
forms of communication that 

you’ve created for your organi-

zation. 

You can also use this space to 

remind readers to mark their 
calendars for a regular event, 
such as a breakfast meeting for 
vendors every third Tuesday of 

the month, or a biannual charity 

auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

This would be a good place to insert a short para-

graph about your organization. It might include the 

purpose of the organization, its mission, founding 
date, and a brief history. You could also include a 

brief list of the types of products, services, or pro-

grams your organization offers, the geographic area 

covered (for example, western U.S. or European 

markets), and a profile of the types of customers or 

members served. 

It would also be useful to include a contact name 

for readers who want more information about the 

organization. 

Organization 

201 Nevill Avenue 

Hove 

East Sussex BN3 7NG 

Phone: 01273 728717 

Fax: 01273 728439 

Email: info@tonycatt.co.uk 

  

We’re on the Web! 
example.microsof

t.com 
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Caption describing picture or 
graphic. 


